


LIVE MODERN A.

D. 

C.

B.

D. Wormley Sofa  $1,000

This modern classic sofa gives 
the appeal of informality and 
relaxation. The backrest and
arms are appropriately scaled to 
give excellent back support
without appearing oversized and 
heavy, while the down-filled
back cushions conform to give 
superb comfort.. 

A. Industrial Light Fixture  $299

This light fixture makes any room look 
interesting! Industrial with a modern twist. 
The gigantic bulbs make any room 
look luminous.  

13

B. Winston Desk Chair  $150

This chair is sure to make an impression 
and become the focal point in your 
office or home office. A mid-back office 
chair offers support to the mid-to-upper 
back region. 

C. Edgar Coffee Table  $500

Blending retro and modern design 
elements, this attractive coffee table 
makes a big impression in any space. 
Features hairpin metal legs in a gunmetal 
gray finish.

REST EASY

A.

B.

C.

A. Isabel Lamp  $99

Illuminate your living space in this 
brushed steel floor lamp design. This 
contemporary floor lamp design offers 
both stylish form and function for your 
living space. Comes in a brushed steel 
finish and features a frosted front.

C. Minka Throw  $299

Marc Jacobs limited edition. Made from 
soft, mink fur humanely raised  from the 
Andes mountains. This is a great accent 
piece as well as a functional blanket 
Perfect for you or as a gift for someone !

B. Kenneth Bed  $3,000

Sleep in comfort with this memory 
foam bed. Great for people with back 
problems.. This bed gives you comfort, 
but still has that modern feel. This is a 
fine example of skilled artisan handwork 
and sophisticated design.

D. Gloria Drapery  $50

These light-style curtains are great for 
letting in natural light, and to have your 
privacy. Adds freshness and a finishing 
touch to any decor setting. More colors 
are available. 

E. Portera Dresser  $2,000

With ample storage space in its 9 roomy drawers 
it is an easy way to keep your belongings organized. 
This double dresser offers a modern, sleek look 
that merges seamlessly with any decor. 

D.

FURNITURE CATALOGUE SPREAD
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TYPE SPECIMEN POSTCARD

2015 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 

abcdefghijklmnopqrstuvwxyz

01
23

45
67

89

Rotis was designed by Otl Aicher in 1988. This typeface 
was created at Druckhaus Maack for Agfa in Germany. The 
classification of this typeface is known as transitional lineale 
as well as a humanist sans serif. Rotis was published by Adobe 

and released by Monotype. Rotis is seen in corporate 
design, books, street signs, magazines, newspapers, 
etc. Aicher based this font on the idea of having a 
universal font family. There are four different styles 

of Rotis: sans serif, serif, semi sans 
serif, and semi serif. The name of the 
font was meant to be lowercase because Aicher 

believed that capital letters were oppressive. 



NEW ORLEANS FASHION WEEK POSTERS

2016  

March 19th at 10 PM

Gravier Street Social
523 Gravier st

fashionweeknola.com

after
party

March 13th - 19th 2016

fashionweeknola.com

NEW orleans Board of Trade
316 Magazine st

Fashion
Week



WHO ARE YOU? A BOOK OF ILLUSTRATED OWLS

2016 

Who
 Are 
  You?

A Book By Victoria Slay

39

Photoshop Brush 5

19

Detail

15

Pattern

69

Scratch Board

83

Hand Lettering 2

85

Tape



INFOGRAPHIC BROCHURE ON MAKE-UP
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THE ZINE -  1960S ERA BASED MAGAZINE

2016 

Apr il 2016

$5.99 U.S.   $6.99 CAN

the Zine Founder & Creative 
Director
Victoria Slay

Editor- In- Chief 
& Director of Publishing

Victoria Slay

Senior Managing Editor
Victoria Slay

Associate Editors
Victoria Slay

Assistant Editor
Victoria Slay

Newsstand Consultant
Victoria Slay

Art Director
Victoria Slay

Senior Graphic Designer
Victoria Slay
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Victoria Slay

General Manager
Victoria Slay

Marketing Manager
Victoria Slay

Public Relations 
Specalist & Copywriter

Victoria Slay

Editorial
Please see the submission guidelines on our 
website at thezine.com. Brief email inquiries 
are welcome at woahdude@thezine.com, or 
write to the editor at the address above. 
No phone calls, please. 

Retailers
If you are interested in carrying the zine 
in your store, please call (555) 145-2353 
or email wholesale@thezine.com

Marketing
For marketing inquiries, send an email to 
marketing@thezine.com

Postmaster
Send address change to The Zine 12  
Booga Booga Ave. New Orleans, LA 
70124. Changes of address must be 
submitted in writing to the publisher. The 
Zine will not be held responsible for 
missed issues due to delinquent changed 
of address or vacation holds. Publications 
Mail Agreement #40045993 

Copyright 2016 Portera Publishing, LLC
All Rights Reserved.

ISSUE 1

The  Zine
How To Contact Us
The Zine
12 Booga Booga Ave. New Orleans, LA 
70124
Phone: (555)145-2353

Florence 
Welch

I
n 2011, Welch told Rolling Stone her songs dealt with a “very feminine problem of  
wanting to be perfect, and yet feeling guilty all the time because you never achieve 
everything that you’re trying to do.” When she hears the quote read to her now, she 
laughs and remarks, “Wow, that’s quite succinct of  me.” Then she pauses and considers 
her journey.

When she thinks of  Florence and the Machine’s 2009 debut, Lungs, she uses words like “feral” 
and “imperfect,” and remarks that she felt frightened that people would now see that side of  
her. With Ceremonials two years later, she wanted to “create a wall” to protect herself  and her 
followers from her raw side. “I was getting so famous,” she says. “You want to shield yourself, to 
be un-human.” If  you’re not human, she thought at the time, you cannot be hurt. These days, 
Welch recognizes the power of  allowing herself  to feel sad.

“It really was so humbling to heartbroken and face yourself  and your own demons, to realize your 
own part in things,” she says. “It made me more accepting of  the human side of  me that I had 
been trying to escape. I feel less of  a need to be perfect, and it’s kind of  really fucking liberating.”

In addition to her songs and her concerts, Welch has found another way to free herself. Since 
announcing the new album in February, Florence and the Machine have been putting out 
dramatic music videos for the LP’s songs to comprise a cycle they’re calling “The Odyssey.” So 
far, they’ve released six chapters, but one that stands out to Welch is the first they released, the 
Vincent Haycock–directed “What Kind of  Man” clip, which shows the singer in various states 
of  distress in a relationship. She quibbles with a lover in a car, stares in discomfort at 

him in a room (after a symbolic scene in which she comes up from under water in a tub), makes 
love to him, faces off  with a room full of  aggressive men and survives a terrifying car wreck. 
It’s a metaphor for everything she lived through to make the record, and even acting in the 
clip took a toll on her.

“I’d be quite shaken up after each day,” she says of  making the video. “At the very end, I felt so 
empowered by the whole thing. I felt the experience stripped me down. It was empowering to 
just be angry and naked.”

The only thing she feels guilty about, with regard to the clip, came after it was finished and she 
decided to show it to her little sister. When its especially vivid car-crash scene tumbled across 
the screen, the sibling slammed the laptop shut and burst into tears. “She’s like, ‘Why the fuck 
didn’t you tell me that was going to happen?’” Welch recalls. “I thought, ‘Oh, my God. I am 
so sorry. I wasn’t thinking.’ ‘Cause it is harrowing. But when I talked about the video with 
Vince, and told him everything that happened leading up to the album, I realized, it was like 
a fucking car crash. The way I crawled out of  that car at the end was like how I crawled into 
Markus’ studio.”

By Kory Grow

Two



SOAP PACKAGING
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HOBBY WEBSITE ON HAND-LETTERING

2016



HOBBY WEBSITE ADS 

2016

300px x 300px 120px x 300px 336px x 140px 125px x 62.5px

468px x 30px

Learn To Letter

Learn To Letter

Learn To Letter

Learn To Letter

Learn To Letter123
4564566456

1234567890

99789
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HOME - ART EXHIBITION BRANDING (POLE BANNERS AND POSTCARD)

HOME
HOME

Photographs by Victoria Slay

OPENING RECEPTION  
November 8 at 7:30PM

NEW ORLEANS MUSEUM OF ART
One Collins C. Diboll Circle, City Park
New Orleans, LA 70124

TEL: (504) 658 - 4100

NOVEMBER 8 - JANUARY 6, 2017
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HOME - ART EXHIBITION CATALOGUE

2016  



INTERNSHIP WORK

2017

T-shirt Designs

Louisiana 
Lemonade Menu Enjoy a Sweet Treat on Pelican!

Fresh Squeezed Lemonade 
or Limeade
 • Small (16 oz.)
 • Large (32 oz.)

SneauxBalls (16 oz.)
 • Strawberry  • Ice Cream  
   • Grape   • Cherry
 • Bubble Gum    • Green Apple

Frozen Lemonade or 
Limeade
 • Small (16 oz.)
 • Large (32 oz.)

*No purchase necessary. Pelican State CU membership NOT required. Ticket is needed to claim one treat per 
person from the Lemonade Bus. Tickets will be available at the Pelican table from 1:30 pm - 3:30 pm on 
Tuesday, April 18, 2017. You must present to receive free treat. 

Thank you for stopping 
by for a sweet treat from 

Pelican State CU!

TODAY ONLY!
1:30 pm - 3:30 pm 

*Pelican State CU membership required. One free T-shirt per member. You must open a new membership, open a 
new checking account or apply for a loan or Visa® credit card today, Tuesday, April 18, 2017, from the hours of 
1:30 pm – 3:30 pm with a Pelican employee to receive free T-shirt. O�er only valid today. T-shirts available while 
supplies last. T-shirt shown on this coupon may be substituted for a di�erent color. 

• Open a New Account
• Open a Checking Account
• Or Apply for a New Loan

FREE T-SHIRT!

Lemonade Event Flyer Congrats E-mail Template

Snapchat Filters

Facebook Ads Goal Thermometer



SENIOR PROJECT - LOGO & PACKAGING
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SENIOR PROJECT - BUSINESS CARD, LETTERHEAD, AND ENVELOPE

2017 

Victoria Slay
CEO

E-mail
vslay@deskbound.com

Phone
(281)-312-9150

DESK  BOUND  PAPER  COMPANY

9207 Ambassador Rd.
Houston, TX 77056

February 10, 2017

Heather Boudreaux
10231 The Grove Blvd.
Baton Rouge, LA 70838

Ms. Boudreaux, 

 We just wanted to say thank you for your recent purchase from Desk Bound Paper Company! 
We hope you enjoy your new notebooks and paper clips from our spring collection. We also hope that you 
get a personalized feel to your office space because that is what Desk Bound Paper Company is all about. 
We want all of our customers to have personal freedom in their office areas, to make them happier and feel 
better about their jobs. We know that there are limited options for cute office supplies out there in the world, 
and that is why we started Desk Bound Paper Company. Desk Bound Paper Company’s mission statement is to 
make women happy by having a personal flair at their offices at work or home. If you are not satisfied with our 
products, we would love to get feedback on how to improve our business. Our customers are very important to 
us, and we want to make you and others happy with our products. Desk Bound Paper Company is always open 
to design suggestions for our new collections. We want to hear from our customers because we work for you! 
We hope you truly enjoy your purchase from our spring 2017 collection, and I hope you continue to spread the 
word about Desk Bound Paper Company! 

         
Sincerely, 
         
Victoria Slay, CEO

9207 Ambassador Rd. Houston, TX  77056 (281) 312- 9150



SENIOR PROJECT - PROMOTIONAL BROCHURE
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SENIOR PROJECT - ENVIRONMENTAL DESIGN

2017 


